Sovereign



We design
and builad
things.




Sovereign Is an independent
creative and development
agency. We create multichannel
experiences that help our
clients build relationships

and move minds to action.



The What

Strategy Creative Development
Creative Consultation Visual Design Digital Media Development
Development Consultation Website, App & UI Design Website and CMS Development
Content Strategy and Planning Environmental and Event Design Mobile App Development
IA and UX Design Digital Media Design

Brand Identity Design
Presentation Design
Campaign Development
Copywriting

Animation & Motion Graphics

®



T'he Why

Experience Flexibility Value
We are a team of senior-level We come to you as individual We operate at a competitive
agency talent, experienced in freelancers or full-service teams blended rate across all facets
working with a wide range of as needed. We scale quickly, of strategy, design and
startups, SMB'’s and Fortune adding specialized resources development. Collective
100 companies. depending on project experience ensures greater
requirements. effectiveness and efficiency.
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Digital Products & Websites

Brand Marketing
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Digital
Products
& Websites



Intrinsic Power
Mobile Application
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Intrinsic

Enabling EV Charging Everywhere
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Public Charging My Intrinsic Account
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Station Dashboard L

©

Total Stations

32

®

Total Lifetime
Supplied Energy

2,930uwn

Bringham Terra

®

Total Revenue

$62,787

7

Total Lifetime
002 Offset

5,607Ibs

ce Apartments

2500 Bringham Ave, Santa Monica, CA 90404

4 6 Stations

CircleK - San D

(£) Monetized <O> Public

imas

1210 Bolas St, San Dimas, CA 93222

4 4 Stations

Denslow Apartment Complex
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My Intrinsic Account
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Bringham Terrace Apartments
[ O } [ Available ] 1 Free L Access ‘ L Power Leve! 2500 Bringham Ave, Santa Monica, CA 90404

o | (8] (9]

(Chqrging at12.6 kW)
Bringham Charger 1

Station ID: IPX72 ® session Energy ® session Cost

5 6wn $2.65

Al

Free Chargin
©) ging
QO @ 9.3 kW

Ji772  (¥) Access Verified @ Power O Elapsed Time

302 0:23:.

Session complete notification -
Bringham Charger 3

Bringham Terrace Apartments &¥6) © Free charging
2500 Bringham Ave, Los Angeles, CA 90404 { () 12.6 kW Logged in as: MiriamKastopolous

4 of 7 available
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Station ID: IPX72

Bringham Charger 3

2500 Bringham Ave, Santa Monica, CA 90404

4 Charging 6.7 kW

(e

Auto Customized Override
Optimized Schedule to Full Power

TD Smart Scheduling

g Share a Breaker Connection

[47] Add to a Power Group

® © @

‘ Public Charging My Intrinsic Account /

Station Controls

Total Energy Supplied (kwh)

Nov22 Jan23 Mar23 May23 Jul23 Sep23

Display Brightness

Day (6am-6pm) Night (6pm-6am)

Live Data

®

Public Charging My Intrinsic Account
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Smart Scheduling

Bringham Charger 1
2500 Bringham Ave, Santa Monica, CA 90404

{8 Co

Auto Customized Override
Optimized Schedule to Full Power

Monday

A ——_—
Tuesday
L]
Wednesday
G e

Thursday

Friday
L

Saturday
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< User Charge History

Total Energy Offset

® Total energy supplied @ Total CO2 offset

@ Lifetime total energy 40 9kWh

@® Lifetime average cost $ 0.21 [kwh

¢J Lifetime total CO, offset 5.8 Klbs
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Public Charging My Intrinsic Account
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~ Bringham Charger 2

2500 Bringham Ave, Santa Monica, CA 90404

(H)12.6 kw () NACS (5 Code Required
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Auto Customized Override
Optimized Schedule to Full Power
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Smart Scheduling

Bringham Charger 1
2500 Bringham Ave, Santa Monica, CA 90404
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Auto Customized Override
Optimized Schedule to Full Power
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Public Charging My Intrinsic Account

Account

@ My Profile

@ Payment Methods

‘i U

ser Charge History

Statements

Settings

(?) FAQ

@ Support

®
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Public Charging My Intrinsic Account

My Intrinsic Login

Login to your account

2500 Bringham Ave, Santa Monica, CA 90404

(®) P1B23,25 - 50 Amps Edit

(O P1B3,5 - 40 Amps Edit

(O P1B24,26 - 60 Amps Edit
Cancel

Add a New Shared Breaker +

Bringham Terrace Apartment Shared
Circuit Breakers

® ©) ©

Public Charging My Intrinsic Account

9414 wl T

< Choose a WiFi Network

Current Network

) Murphy Home & =
Other Networks
Lotharius & =
Woodboro West & =
Crescent Corner @ =
Minocquabat & =
Rhinelander Hodag & =
Granite Peak @ =



Damon EV Motorcycles
Instrument Display
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W PARK

RIDE MODES

TC

SETTINGS

wC

Configuration Ride Modes

High Slip Partial

Controlled Street Full Reset

Controls Connectivity

Grip

Bike Status Account

Controlled

< Settings

RIDE MODES CONTROLS

A X press forward

R —

Wheelie
Control

' v Y pull back
.

X Button Control Setup Y Button Control Setup

Partial

Controlled

S —

Function CoPilot Function

Screen Brightness

Mode CoPilot Range Mode Brightness

Touch Screen Shift

On Scroll Transform

< Settings < Settings




Pizza Factory Consumer
and Franchising Sites







Consumer Site

Get Pizza Factory Rewards | Login

Pleasant Valley, CA
Menu Catering Gift Cards Rewards Q@ (530) 644-6043 Order Now

v

Q Pleasant Valley, CA
(530) 644-6043

v ‘ T i
\‘E{ x : : Add a little sweet and a little heat to your
g s next pizza for an over-the-top taste you Add alittle sweetand a
\\ : ’w won t forget. Limited time only. little heat to your next pizzq_
T Limited time only.

- Order Now
Order Now
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Get rewarded for your love . \(65“ — A Pizza Factory gift card is , ; ; St 4 5.3 > $~ 5 &%
of pizza with Factory = the perfect gift for any ;
Rewards and get a $5 gift! — . occasion.
Learn More S DA : Get a Gift Card ) £ '
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Get Rewards Gift Cards

WE TOSS EMI f | & Looking for a deal? Check Looking for a g
TH EY' RE AWESOME! ‘ out our awesome offers out our aweso

S , u = with these local coupons. with these loc

Our Story Franchising Fundraisers Community Get Coupons Get Coul



Get Pizza Factory Rewards

Pleasant Valley, CA

Catering Gift Cards Rewards @ (s30) 644-6043

Limited Time Only
Pizza

Appetizers

Soups and Salads
Calzones

Pastas
Sandwiches
Sides & Sauces
Desserts

AWESOME
OFFERS!

See coupons

Add alittle sweet and a little heat to your
next pizza for an over-the-top taste you
won't forget, Limited time only.

Order Now

Limited Time Offers [ ordernow

Hot Honey Pizza Hot Honey Bottle Caprese Pizza

Prices and nutritional Info Prices and nutritional info Prices and nutritional infe

Order Now

Consumer Site
Login

9 Pleasant Valley, CA

(530) 644-6043

Pizza

Add alittle sweet and a
little heat to your next pizza.
Limited time only.

Order Now

All Meat Pizza



Menu

Find a Pizza Factory Location

San Francisco

Showing results nearest to “San Francisco”

Oakland, CA 12 miles
2521 Seminary Avenue

COMING SOON

Rio Vista, CA 49 miles
201 Main Street
(707) 374-6868

=

Q Winters, CA 57 miles
108 Main Street
(530) 212-5101

9 Walnut Grove, CA 59 miles
1234 River Road
(916) 776-2626

D

9 Gilroy, CA 71 miles

Our Story

Catering Gift Cards

Franchising

Rewards

Consumer Site

Get Pizza Factory Rewards | Login

Find a Location 9 Order Now
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Lakeport
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Rio Vista, CA o
(707) 374-6868 % ’ '
*T 0.0

Pctacl)um 201 Main Street
Stockton
Q
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2 oWalnut Creek
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Q

5504 45602
Fremont
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7Y San c;Jose

Chowchilla
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. Soledad

Santa Cruz
0

Carmel Valley
Greenfield
King City

Pfeiffer Big

Coalinga
SurState Park i

WE TOSS'EM,
THEY'RE AWESOME!

Fundraisers Community

@ Find aLocation

Find a Pizza Factory Location

-@- Use location

San Francisco

Map
Showing results nearest to “San Francisco”

Q Oakland, CA 12 miles
2521 Seminary Avenue

COMING SOON

Rio Vista, CA 49 miles
201 Main Street
(707) 374-6868

See Menu Order Now

Winters, CA 57 miles
108 Main Street
(530) 212-5101

Call to Order

Walnut Grove, CA 59 miles
1234 River Road

i 990 A,




Consumer Site
9 Pleasant Valley, CA
(530) 644-6043

Pleasant Valley, CA
9 (530) 644-6043 v x

Pleasant Valley, CA

RS
&
Call (530) 644-6043 et i Ll

D :
545 South Main Street & Slgn up for Rewards Logm

Suite 204 Floasanrysiey«Ch Order Now
Pleasant Valley, CA Salads and Soups (530) 644-6043 -

Get directions Menu , A A \‘}'m

Open Today: 10:30am-10:30pm Rewar dS Salads and Soups

Gift Cards

| Dinner Salad Daily Specials

[ See Menu J [ Hours & Info

il Prices and nutritional info PlZZCI

Change Location Our Story News & Even

Wings
Appetizers

Coupons Careers
Pizza Bread

Franchising All Locations Soups and Salads

Calzones

Fundraisers Contact Pastas

Greek Salad Sandwiches

Prices and nutritional info Calzones

Sides & Sauces

Buffet

Legal Privacy Policy

Beverages

Desserts

e i — . — :
Chicken Caecar [|alad B i




Franchising Site

-

Get Started ‘ : “ > RObust Support

Our Brand The Opportunity Revenue & Costs

7 . : Lorem ipsum dolor sit amet, consectetur
‘ ] P y 3 / adipiscing elit, sed do eiusmod tempor
3 \S ! incididunt ut labore

Franchise Support

HEART | -
OF THE m

edtme!

Pizza Factory, a franchise opportunity that is piping hot!

|..
? .
. ‘

Franchise Overview
3 minutes

Available Territories » Revenue & Costs »

Awesome
Performance

We're raking in the dough with Awesome
performance. With 12.5% YOY average unit
volume growth in 2021, our sales are

soaring systemwide. GML ws(ke/ of our hometown roots

_—




Revenue & Costs Process Get Started

Our Brand  The Opportunity Support

some Brand Community Roots Awards & Recognition Insights & News

WE TOSS'EM,
THEY'RE

w

A community
favorite since 1985

From cur humble beginnings n 1978 to present
dny, Paza Factoey hos stoyed trua to its hometown
roets. Now, with 100-plus restaurants nationwida,
owr philcsophy Is simple: go Into towns to becoms
gart of the fabric of the community.

Thess tawns have baan our lifebloca since wa
oegan franchising in 1985, ond our values ong
products remain the foundation of cur success as
we grow with new and existing fronchisees

What makes Pizza Fgctory
Weéltme!

Franchisees come first

Pizza Factory ks conslatently nomed “Best of the
Best” by the Franchise Business Review (FBR) tor
overall franchisee sati

an. This puts us in an

Winning with families

£och Pizza Foctory plays on impoetant rale in its
naighbiomheed for a fun famiy-aning sxparienca
Plus, franchisees are quick 10 SpONSOr SDoMs
wogues, school nights and fundraising events to
further connect with the community- donating a
halping hand to those who need it

Awesome food starts with fresh,
high-quality ingredients

When it comes to pizza, Pizza Factory cant be topped! Our fresh, never frozen, ingredients ensure o
top-quality product that keeps customers hungry for more. Learn mare from our Food & Beverage
Director, Bryan Ross on how we teach you to throw the dough like a pro.

I was a fan of the brand’s culture and food, but after seeing
firsthand how the executive team supports their owners,
that solidified my decision to invest in the concept. I'm
thrilled to be a part of Pizza Factory's franchise family and
lock forward to growing with the concept.

Anthony & Bre Lum

California

Franchising Site



Development Franchising Site
& Innovation

We're focused on technology and lindirg woys

By
2
| <
s,

wr can hardne 1 to deliver a better customear
axparience and build a stronger businass.

ey

Hidn Scacae

QOur Brand  The Opportunity  Revenue & Costs Support  Process Gat Started

Wiegs

¢

B

If a franchisee calls, we want to be there for
them. We're always looking for ways to
negotiate better prices with vendors and get
ready for the next big thing, so that franchisees
can focus on their day-to-day operations. We
Support Overview want to provide the support and marketing that
2 minutes a franchise is supposed to offer.

MaryJane Riva

Pizzct Fox O

Our team knows dough. Meet our leadership support team
And they like to help you earn it too.

We pride ourselves on providing franchisees with the best training, marketing toecls and technology
support in the industry. From our initial week-long kitchen training and in-store launch support to
ongoing check-in from field stoff, we bring ease of operations with proven systerms and processes.

Mary Jane Riva Laura Tanaka
Chilet Cxecutive Officar VP of Tranchise Developmant

Franchisee
= = From throwing dough to CEO, Mary Jane Riva has warn many hats Favorite menu item:
Tralnlng \ Starting out as a Pizza Factory franchises for 24 years, Mary Jane Meatball Sandwich

become the CEO of the brand in 2012 and continues to uphaid the
220 Factory franchigees hove the distinct oo o . - )
D S ) - i community ties the brand is known for as they continue to grow
advantage of oining o turnkey businress with
world-closs troining and crgoing suppart
throwgh the many phasss of business
ownership.

Eric Lombardi Bryan Ross

Deractar of Sitas Diractor of Tood A Ravaraoia Diractor of Morkatina




Obag Customizer
App and eStore







Newsletter sign-up

o bag Customize Premade Components v

O bag.
Make it Yours.

Customize your
one-of-a-kind O bag today!

| ) sidriins
J 3 ) yodrtnasdd p2IPIINIS wrV f Ve
o # ‘ n‘/uluyur!lﬂl fj ”
dpdedduvird i ".

2, i) prns
R R £ Ll Add AR s Ad St dd
PR Rt ol i piiselAs #

© Choose a color

Designing your bag
iIsaseasyas1, 2,3

Make your style unique with our O bag
custemizer tooll A simple and fun way to create

and customize your bag

Get started

Premade bags
Recommended For You

’u}'
-~
[
o

@
P B

se Curry Mini Latte Mini - Rosa Smoke Classic Grafite
499 $2499

$24.99 $24.99

VA

4|
g8

N 4
+ Blu Navy Double Latte Classic Sabbia O Pocket - Nero / Orange
499 $24.99 $24.99 $24.99
O bag Components
Bags Liners Straps

to build an O bag

his short video tutorial on how to
St your own personalized O bag




Obag

° Style

Newsletter sign-up

Customize Premade

Choose a color

Taupe

Sky

Concrete

Marine

Slate i

Amber

Components v C]

Get our latest product updates

Newsletter sign-up

Obag

© Choose a color

Sky

Marine

Proceed »

A



Newsletter sign-up

O bdg Customize Premade Components v ()

Newsletter sign-up

]
O

Obag

Choose a handle

@O Choose a handle

Chain - White Leather - Black Leather - Brown

G
STy
Ll
Ll
(
¥
i’
477
3
/

,
BFCCCOrtnrng:

Leather - White Chain - Black Rope - Brown '\
‘ - Black Leather - Brown Chain - Black

< Back Proceed »

Get our latest product updates




Obag

Classic Bag - Black
$54.92

Newsletter sign-up

Customize Premade

Bags

Classic Bag

The iconic and inimitable modular bag that can be carried by hand,
shoulder or cross-body.

Components v

Bags

Liners

Handles

\"-I.-\‘.

i ’
———— -
Classic Bag - Imperial Blue Classic Bag - Light Grey
$54.92 $54.92

Reverse Bag

The trapeze-shaped tote that's minimal, classic and elegant.

Newsletter sign-up

]
O

Obag

Bags

Classic Bag

The iconic and inimitable modular bag
that can be carried by hand, shoulder
or cross-body.

Classic Bag - Black
$54.92




Newsletter sign-up

O bdg Customize Premade Components v (3
- Newsletter sign-up

]
O

Home / Premade / Reverse - Curry

Reverse Bag
$45.00

Duties and shipping cost excluded.

The compact O bag reverse is waterproof and easy to clean, thanks to the
compound material it's made of. Pair this black bag body with your
favorite liner and handle to create a handbag that's as unique as you are.

OL X _

Curry

Product Info +

( Quanity: 1 v )

Reverse Bag
$45.00

Duties and shipping cost excluded.

The compact O bag reverse is
waterproof and easy to clean, thanks to
Recommended For You the compound material it's made of.
Pair this black bag body with your
favorite liner and handle to create a
handbag that's as unique as you are.

E )

Z A Z ’
1 ’ : y . ‘
g / g /
V / 4
-

Curry

——
@
@™

Product Info +



H&L Partners
Website
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ABOUTUS OURWORK CONTACT gy Creative Production Media Event

We help our clients win e

fighest owner-loyalty in its class, * Lorem ipsum dolor sit amet

through high-performance ., .

met, consectetur adipiscing elit

advertising, marketing, and B e

uis nostrud exercitation ullamco « Ut tabor

promotional programs. e

Regional focus with global vision

HE&L Partners is o full-service advertising agency specializing in two dynamic verticals: Retail and Franchisor and
Travel and Tourism. In no other categories are the sales factors more acutely local and the marketing influencers
more broadly global, This isn't territary for the faint of heart. It's where our locally activated, nationally savvy
professionals in San Francisco, St. Louis, Boston and Richmond, Virginia thrive.

Leadership

| McDonalde m Bea \ Josh Mark

M Nichol Schaeffer
252 . p o | ———— I

Partner

l ol FomEm
: ral . [Ty |
] o

=
-

Retail and Franchisor Travel and Tourism _, Andrea Trey
! st | Alfano Curtola
COQ / Partner EVP / Account Director /
Partner

LEARN MORE LEARN MORE

David
Swope

CTO / Partner

Our Capabilities

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore

magna aliqua, Ut enim ad minim veniom, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea

commodo




Y

OUR WORK

4
]

“Potluck”

THE CAMPAIGN

Why lorem ispsum is the best antedote for paribular

/ in its class, discover the feeling that makes Prius California's most-love

Sports Medicine
tetur adipiscing elit, sed do eiusmod tempor incididunt ut lat

ad minim veniam, quis nostrud tation ullamco laboris nisi ut aliquip ex e

sequat

We'd love to hear from you. Get in touch.



Boston

inal $ 3rd Floor
1, MA 02114
167-2400

n@handlpartners.com

CONTACT usiness Contact: Mark Schaeffer

directions

You're one phone call away
from advertising you can

Richmond

brag about.
= : S Richmond, VA 23223
| g "uesa”. I (804) 655-2440
Get in touch with us: hello@handlpartne = Jhn ‘
X 1:.-- v b Richmond@handlpartners.com

New Business Contact: Tyler Martin

\¥) Get directions

San Francisco
ngton

= planade, Suite 330
: Vis, B (o, KY 40507
o = ) S oy ' b54-0415

Ifano

2 ton@handlpartners.com
) Get directions e Usiness Contact: Tyler Martin

directions

St. Louis

30 Maryland Plaza, Suite 300

St. Louts, MO 631

(314) 454-340

StLoui tners.com

New Bu Contact: Mark Schaeffer

\¥/ Get directions

Viewpoint Careers

g All Rights Reserved. Terme of Use  Privacy Policy V ’ f ‘n

Boston

132 Canal Street, 3rd Floor

siness Contact: Mark Schaeffer



Brand
Marketing



Calm

UX Design Digital Media Design and Development
Visual Design Presentation Design

Website Design Animation

Environmental and Event Design




. Business Solutions Outcomes

Reimagine how

people experience
th care

mental hea

Get the results that matter most to you and your
organization - improving individual health and

increasing workplace productivity.

I'm interested in:

condition-specific support v > Calm Health

X

Mindful
Mondays
Challenge

For Work

Featured

5-100 PEOPLE

Team Plan

Helping your team or organization of
up to 100 employees get immediate

mental health support with access to
the Calm content library.

P

‘BooRADemE T

Plans Resources For Consultants Partner Login

| What topics are you
| interested in?

i J

@ cam Clinical

0]

Mental Health Screening

Anxiety

Navigating Depression with
Practical Tools
Moderate

Emiko Susio i

Health () |
GES Health

¥ [n your screening results
have minimal anxiety
mal depression.

SELF-INSURED EMPLOYER

Calm Health

Clinical programming that unites

101+ PEOPLE
Enterprise Plan

Partnering with your organization to
provide actionable tools that reduce physical and mental health care
stress, increase resiliency, and align with specifically targeted to reduce claims

your mental wellness initiatives. cost and increase utilization of benefits.

- <
Learn more Take a product tour ~ Learnmore

The positive impact of Calm across the
global workforce

66

We found that Calm is a tangible, easy-to-use benefit with immediate effects. It's really
important that we proactively reduce stress and anxiety and offer a preventive mental
health tool as a first step for employees who are struggling. That's how | see Calm
Business, and I'm proud to offer it to our employees.

2 Katja M -N
€y, <ctioVeewwsentass ) ey

Join 3000+ organizations that trust Calm in
supporting 20 million+ employees across the globe

) Edelman

Web pages

M [3A

ReedSmith @@Céi‘,’,“qu KraftHeinz ®loverstock.

Ready to get started with Calm?

Drive outcomes within the organization

3X &

Less likely to take a sick day

21% =

Of Calm users are more

2X &

More users have rated Calm as

a "place of relief” compared to engaged at work

industry competitors

Bring Calm to your organization

Connect with our Calm Business specialists today and see how we can
help you prioritize mental health initiatives.

First Name Last Name
Work Email
Company

Number of Employees

Book A Demo

Solutions Outcomes Calm Business Get the Calm App
Calm Premium for Employees Our Impact Plans 2 Download on the Ba GETITON
P P @& App Store > Google Play

Calm Workshops Customer Stories Resources



Solutions Outcomes Plans

Business

Give your team
the gift of Calm

Helping your team or organization get immediate mental health
support with access to the Calm content library and more.

Team Plan
Select between 5-100 employees

75 People
$60.57 $5,875.29

Person / year Total / year

Tailored Wellness, Thriving Workforce

Give your team the support they need, so they can show up fully for themselves and your business.

Content tailored to your
employees’ personal needs

Approachable mental health practices that are engaging,
culturally relevant, and diverse

@ Guidance from wellness experts and celebrities, with
42% BIPOC narrator representation

© Mindful sessions to help navigate current events and
better understand unique perspectives

© Ssupport for the whole family including the little ones—
Calm Kids content designed specially for them

TOP CONTENT

See which
categories of
content your
employees use
Calm for.

€ ®

Resources

TOP CONTENT
See which
categories of
content your

For Consultants Partner Login Book A Demo employeas use
Calm for.

¢ € ® a

MEMBER FEEDBACK

€6 Calm has been a fantastic help
during this difficult year. | use it
to help myself and my family
sleep at night and even started
medititating in the mornings
for the first time in my life”

Track how many
members have
activated their

Calm Premium

benefit.

Reporting

86.6%

Usage

Help employees navigate their
mental health at their own pace

Make accessibility seamless through Calm'’s workplace
integrations on Microsoft Teams and Zoom

© Give unlimited access to Calm's platform of more than
3,000+ sessions focused on topics like burnout, sleep,
stress, anxiety, and productivity

@ Mindful sessions to help navigate current events and
better understand unique

@ Offer easy-to-implement mental health guidance and
skill-building tips through engaging live, interactive
Calm Workshops

ol
3 e
SAFENTA

For Work

THE opfe

TALEISHW

ReedSmith € Eaars

KraftJHeinz

Web pages

Our solutions allow your employees
(and your bottom line) to thrive.

With the Calm Business Team Plan, you can:
© Activate a mental health program within minutes

@ Track your team'’s progress towards mental health goals
with behavioral analytics

@ Access content designed to help employees strengthen
their mental wellness before, during, and after work

Take a Deep Breath

How can | support my

Unwind employees who are struggling

with burnout?

= Join 3000+ organizations that trust Calm in
supporting 20 million+ employees across the globe

®Joverstock.

g

* Edelman M ’ I_SA =

Ready to get started with Calm?

Our solutions allow your employees

e [ | gt B o [ o Pl
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Get The Report

S GetThe Report R

Content Campaigns

e

GL“_ Business Solutions Outcomes Plans Resources For Consultants Partner Login " Bookademo

Calm i
Sponsored @

Gl Business

How did you

The future of work starts
with mental health

The new world of work has encouraged employers to shift their

Ready to put
your employees’ mental
@ cam health first in 2023? @ Calm

sponsored @

workplace priorities, putting mental health at the top of their list.

Forward-thinking organizations are incorporating mental health

Business T
67% )

5 Mental Health Trends W
in the Workplace
to he|p you support of employees think that
: employers should help provide
your employees

mental health support for
Get The Report g

benefits into their future-of-work strategy to drive productivity, P N
retention, and innovation. But what do employees want when it C: ! Business

comes to mental health support?

; Géﬁsuppon now

Find out why mental
health support in the
workplace is table
stakes in 2023

stress & anxiousness.

2023 Workplace Mental Health

Trends Report: The Future of Work Workplace Mental
Health Trends Report:

Get the latest insights on mental health benefit gaps The Future of Work

in 2023 and what support employees want next.

Get The Report )

b,

Get The Report 7

| Getthe report

Workplace Mental :
Health Trends Report:
The Future of Work

Calm vee
Sponsored &

you use Calm for? Preventive mental health care matters Growing cha it ”h‘ - 29 .(,[.,, Business

Starting a new job . - Feeling lonely

and isolated

Moving somewhere new

d::,::;::z::::: Ready tO put your
R et - employees’ mental C R
health first in 20237

Lack of movement Y p < - <
throughout my day c ! Business Get the Report i Business

Lack of social
connection with

Going through a break-up Financial concerns

& affect on my work

Experiencing financial loss

@ Indicated preventive mental ) Indicated their mental v eollekciies
health care is as important as health is closely related Y & .
preventive physical health care to their physical health F d t h t I
® Fresons Ina out why menta Ready to put your
Source: US General Population Survey conducted by Calm, October 2022

health support in the
workplace is table
stakes in 2023

employees’ mental
health first in 2023?

Get The Report )

“GetThe Report

How companies are supporting mental
health in the new world of work
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Voice of the 1
Workplace Report 7 : of employees say they've
G B I RS struggled with nervousness,
anxiousness, and stress recently.

2024

Voice of the
Workplace
Report

Mental Health Trends for
HR Leaders and Executives

J Download the full report
[ & bt | 55%
— of managers feel confident
~a E having mental health
conversations with their 4
f21) Calm
employees w Sponsored @ o9
2024 VOICE OF THE WORKPLACE REPORT
Only 38%

of employees say their f
manager fosters a low-stress “T‘
work environment %

o
-

Despite your hard work to improve workforce mental 69% »
health, employees told us they're not feeling better. of eniployees saytlieir % Cam s

mental health worsened or

@ sz stayed the same last year.
0 e W :ﬂ#

69% 61% 68%
said their mental health has said they've felt down, said they've had trouble T 5 M | H I h
stayed the same or depressed or hopeless over falling asleep over the past o p e nta ea t
worsened in the past year the past month month Q 2021 2022 2023

Trends for HR Leaders
and Executives

1% increase L

C ]
Calm search topics related to women's health and - —
mily planning—e.g., pregnancy, menopause, fertility, | | I I | |

yortion, and miscarriage—from 2022 to 2023

an
nly 35% @ oo
Where dO you gO fl’Om here? employees said their workplace is supportive of P —————

productive health (pregnancy, fertility, abortion)

Start with our 2024 Voice of the Workplace Report

81%
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= anxiousness, and stress recently.
employees around the world i
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[OYB Business

Calm for Everyone

Gl Business

Employer Tools
& Resources

Reporting

(VPN Business

We help people
make sense of

Sales Sheets

W Global Sandwiches, Inc
s R 00se a path 2. Chol
Repioning.

Dealing with burnout

Engepeniin
Universal Calm content papan . PBE R
. Good Atternoan Calm Business provides an employer s m I h I h
recommendations that transcend = ST e enta €a t . aakthy boundaries
experience as simple and enjoyable as our oalthy boundar
language and Cu‘ture’ employee experience. With so many tasks to . . fesm

We recognize the Calm app might
not be available in your native
language. That's why we've curated
the following universal content
collections that you can use despite
the language barrier. Click on each

collection’s image to get started!

manage during the day, we make it easy to

promote awareness of Calm and its resources.

Implementation

Momber foedback

“Really happy abouti “Calm hat been a fantsatc help

Launching Calm is seamless. Calm can be rolled out using an eligibility file, Single-Sign-On (SSO) integration or

Secure File Transfer Protocol (SFTP).

SSO

The leading global wellness preventative
solution that supports individual well-being

Calm Business’ comprehensive, diverse and highly
accessible resources are designed to support a broad
spectrum of needs across your population. We apply our
award-winning approach to sleep, mental resilience, and
relaxation to robust tools for HR and People Leaders to
confidently address mental health at work and beyond.

Our customers are equipped to take an active role in
making quality mental wellness a pillar of their culture,
supporting their employees to effectively manage their
well-being and stay as productive as possible. By tackling
mental health at the individual, team, and full
organizational level, this integrated approach results in

(O

Work-ife balance made e|

An appr

enhanced employee well-being and productivity.

Gl — s Integrate Calm with the organization’s SSO systems to

Access & Integrations authenticate, verify eligibility, and create an account. -

st SFTP ntegration
e e SFTP

Ensure the employee roster for Calm Business is uploaded

and updated in a timely manner—without all the hassle and

AP —

E Soundscapes

Whenever you need to relax, sink into one of
our soundscapes. There's a variety of
soundscapes suitable for everyone—from
nature sounds to ambient music.

potential for user errors.

Customer Success

Try Soundscapes From launch to ongoing action planning, a dedicated Customer Success Manager will help create and manage a Meditations Sleep Stories Music Dailies Movement Work Life

dynamic, personalized plan for weaving Calm in the organization.

benefit to employees L

Strategic Partner housed on the Partner

=t Drive towards long-term success and overall health of the

- partnership. Unwind
Partner Portal , . Email Templat e
éiz:ﬁstrator Mindful Mondays Maximize Engagement Send as pre-launct See the difference @ 2 5% @ 24% @ 2 1 %

Challenge Strategize on how to implement and maximize employee

Internal Comn in your employees

Post on a company

adoption with tailored engagement strategies and Decrease in Decrease in Decrease in

.’ P — 3 management tools,
s

depressive symptoms anxiety symptoms insomnia symptoms

Announcemel
Include in benefits

E Less C

Calm Fundam
Promote to employees and new hires upon registration to Saa which

Easily champion
understand your

Less guidance
creating a quiet space for yourself. A consisterit F

e : ; categories of 9
meditation practice can help you stay centered promote comfort with mental health exploration at launch o yaor 5 e hih scopiion
and grounded in various life situations. empioyees use P
Caim for : o= ——== == strategies and in-ap

Try Less Guidance Meditations

Finding Balance

* Gain rapid understa
feeling through adv

program performan
Tind 150-300

® Lean on your Custos
long-term goals anc
engagement

Engagement Resources and Additional Services

. . Access hop'
To support ongoing engagement efforts, Calm provides customizable and easy-to-use marketing assets and * RecaseWotshop's

Breathing Exercises

topics that are deve

monthly engagement strategies, translated across 7 languages for global populations. Ii.“.“n““"“"““

During moments of stress or overwhelm, health and wellness

take a few breaths to soothe and re-center
yourself. Breathing exercises can help
minimize reactive behaviors and instead
allow you to respond in a calm manner.

Try Breathe Bubble

Webinars

Gl o b o Educate employees on how to best utilize Calm and to

Focs St Bubt B Entrgion Brauibe BubbIA highlight monthly observances or product demo new

launches.

Workshops The Calm Difference

Desing with bumovst ) .
2 Help organizations transform how they talk about mental

health through interactive, facilitated forums.

J Industry leading engagement Diverse me

and utilization

Pathways 45% BIPOC*
W Guide employees through curated collections of in-app 32% sign-up and 77% engagement rates of content ac
Did you knOW you have free, ‘, App“giore C:Ir: content designed to support specific mental health on average lGeal fatiits
Rl challenges.
RepLacE Wi unlimited access to Calm content?

YOUR R cope Scientifically-validated outcomes Effortless p

Activate your Calm Premium subscription today by scanning Google Play .
; i . Proven rigorous studies anchored to the Dedicated C
this QR code. See you in the Calm app, we're here for you! edicated C
Y i Y gold standard of randomized clinical trials to use admir

integration ¢
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Udemy

Creative Consultation

Development Consultation
Content Strategy and Planning

IA and UX Design
Visual Design

Website Design

Environmental and Event Design
Digital Media Design
Presentation Design

Website and CMS Development
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Udemy business

Ebook

A Guide to Leading
enAl Initiatives

Best Practices for Technology Transformation

Are you ready

to take on the
new role of HR?

Building a
learning strategy
tied to business
outcomes

Build a learning culture
to boost resilience

HR has always played a role in Retention
cultivating a company’s greatest
assets, its talent. But it’s time
to rethink HR's role in hiring, Burnout s  ral problem i tis modem workplace. And s
retainment, and growth. In other was already the case prior to the pandemic. Tio-thirds of full-
words, all things related to the #ime workers have experienced burnout on the job.

" . With the shift to remote work during the pandemic and
employee experience. the stressors that came with working at home, HR

professionsis could not ignare the importance of mental

health. “Historically in the working world, mental health has
been shrouded in secrecy.” writes Cara Brennan Allamang.

Proactively check in before employees check out

Managing payroll vacation time, and compliance aren't HR's only

focus. HR teams are now stewards of the employee experiance, and
strategic business partners for overy dopartment with the entire
company. To safeguard the empl

to be a decision-maker in —
employees use throughout their journey with a company.

Many HR professionals aiready acknowledge the changing nature
of theit roles, but only 1136 of HR pros say they foel ready to address
this trend. Understanding the evolving nature of the employee
experience starts with reimagining your workforce's refationship
with your company even bafore they're hired on.

~n

Only 11% of HR pros say they
feel ready to address the
changing nature of their roles

*But last yoar we started to break through that veneor and

finally get honest

Proactively consider how to address employee mental
health and well-being. This is how you'l prevent burnout

and d. Focusing

well-

being isn't just beneficial to the employee experience,

it's imperative for the heaith of the business.

Two-thirds of

full-time workers
have experienced
burnout on the job

Your step-by-step Diversify your
guide to building your candidate sourcing
learning strategy S A S

Now you're ready to put al the pleces together and de:

loarning strategy aligned to business outcomes, In this c}
well go through a step-by-step process of how to achieve this.

Building a learning strategy
that is tied to business outcomes

Stop 1 Define business outcomes
Step 2 Gather data sources

Step 3> Identify metrics and key resuits

ployees. This s why Joss

candidates from duerse pools

might make an impact and create parines

For axsmple, you could encourage your recrulters and employees to source

job candidate lesds from state schoal

and community colleges. Thizis 2w

orically black colleges and
vinatin for you and your

employees. When your employees connect with the community, theyl often.

foel a greater sense of purpose and meaning.

Take action

Connect with organizations where you
can find diverse tech talent, including:

Step 4 - Develop content strategy
Women Who Code
Step 5 - Build evaluation framework Lesbians Who Tech & Allies
Techtonica
Step 6 > Share results AfroTach World
B Gderny busress [ ——— PR

Boost Resiience

Facilitate learning in the flow of work

Gone are the days when employees could spand weeks away from their
teams and projects at offsite training. Learning must now take place as
il dit. HR & I

learn *in the flow of work” through the following four principles.

Move away from programmatic and episodic
loarning. Rathar than rolying on a set schedule and

their own leaming by allowing them to schedule it into
their workday.

Fity-four percent of employees sald having more

Estabiish a company-wide block of time where
- ing. whathar it's

through an online course or a group discussion,

1
2
3 s
4

‘work. Managers need to feel comfortable setting
aside time for their own learning — and encouraging
their employses to do the same.

through everyday actions big and small, such as asking
toam members to share recent learnings in meetings.

Gcdermy busness e

Check your job deseription. Does it say anything about
‘adapting to a global pandemic, remote work, or social justice
movements? Probably not. But those are issues that all HR
teams have had to face since March 2020,

HR s undergoing a massive transformation. But let's make one thing
cloar: the pandemic is not entirly to blame, The pandemic merely
highlighted and accelerated a trend that had been growing for years
— aifocus on the people who power orgarizations, *Proviously, {HR
‘wias] tasked with compensation, compliance, and benefits,” says Cara_
‘Bronnan Allamano SVP of Puople + Places at Udemy, “But today's HR
functions are charged with supporting every aspect of the success
and well-being of a company's greatest asset-its employees”

In practice, the new function of human resources sees HR managers

Build Your Learning Strategy

Step 2> Gather data sources.

e relevant ta your learming

?The Udemy B
an help idtiy the d

o thet

guidance on how

= Customer

leverage those sources.

Data Source:

ntormsl job boards.

Project metrics Project management tools ke JIRA,  + Reduce costs

Acana, Viorkfeont, ans

Gcdemy busess o

+ Support business ¢

Pecple Managers

Organizational skills

Respandents to the Remote Work Statistics Survey
fanked organizationl skils as essential for remote
workers, It makes sease — organizational skl snd
productivity go hand in
deveiop systems for keeping track of their projec

Ramota workers nead to

‘s communication with their menager snd conorkers. This

is especially true when they
with others ard need to manage muliple versons and
ditarent rounds of feadbck.

In SUPERHUMAN Produstvity 10 - The Secret Skill

of Peak Parformancs, Udemy instructor Silvia Marisk
tical tips to help leamers aut

0 make productivity s hat

procrastination, and prioritzs.

, beat

Sapgusted courne:
1 Procthet 10 = Tha Sassnt Sl el
Pesk Purformunce

Create the cor
tissue betweer

eBooks

So how might you fine-tune the
tactics that worked in the early
days of the pandemic?

Mark recommends les

fintersst parenting, cook
ermal socisl chanpels

employes resource o
events nd

Try this

While there’s no fr:
box, there are appi
think of new ways

1. Ideal future technique

Imagine your ideal future.
involvad? What's diffarent
make that ideal future a re

2. Obstacle approach

Sometimes the best way tc
possible abstacles you mig

3. Reverse brainstormin
“This technique builds on the
problems than solutions. I
agoal,do the opposite and

4. Five options.

Challenge yourself to com
be easy to come up with t
10 come up with five to rea

Companies that emp
employees to learn a
quickly will be best |
to face future challer
on with little if any |
business continuity.
encourage employee
be learning, they're |
be resilient problem:
Below you'll find tip

to accomplish this.
ofen
havir
54% o
woul
them

Change management guide

Driving better
learning outcom

As youintroduce your team to generative
the following approaches to engago e
effectively and help them be more sucees:

Note that whille you are planning how to i
these tools with your team, it's important
how to do sa responsibly. Al tools pose un
to confidential and sensitive information.

The guidance provided here is primartly ko
for enabling teams, as there are addition)
‘and other considerations to taka into acco
‘when setting company-wide policy.




Udemy sie's
Sponsored &

ud
U emy Q Udemy
Sponsored &

The skills

they need
tolead

Get them with Udemy

- Learn more

Udemy
Sponsored @

FEATURING
Melanie
Weaver Barnett

Chief Executive Education Officer,
Stephen M. Ross School of Business,

Episode 1

Shannon Lewandowski
How to Find Career Joy From Day One

Episode 2

Rebecca Ray
Creating the Workplace as an Oasis in
an Uncertain World

Episode 3

Dr. Hamaria Crockett
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Lead the

The best way to
launch learning
with Udemy
Business

Grow your resource race

with the right
learning solution

people, grow your
business with our
vast selection of

Business courses.

Our services team can take you from planning to launch to post-launch
support and give you the tools to achieve key business outcomes.

Discover how Udemy Business can
help your team bridge skill gaps and
achieve critical business outcomes

The impact of learning in

With a project manager, launch and onboarding will be strategically designed and executed to get you off human resources

to a great start and keep the engagement going. You'll also be set up to realize important goals faster.

Our Business Content
Collection by the numbers

5K+

Courses

more engaged in their roles and twice as likely to vote their employer
a best place to work.

To meet consumers' demand for seamless, high-quality, safe
connectivity, employees must have the skills, tools, and inspiration
they need to not just modernize telecommunications, lead it. With
the help of Udemy Business, your team can build learning into its
business strategy and stay ahead of the competition.

Technical talent shortage

30%

of survey respondents (the largest percentage)
ranked data analytics, [T, mobile, and web design
as the skills with the highest expectation of a
skills gap over the next 3 years!

But today's business leaders face numerous challenges: driving
performance, retaining talent, fostering engagement, and developing skills,
all within a hybrid work environment. And almost every leader could use
some help tackling these challenges.

Here’s how we can support your organization during the critical launch phase.

D Digital transformation in human resources

This is where you — and Udemy Business — come in. Our Business Content
Collection is designed to help you cultivate leaders, upskill your workforce,
drive revenue, and inspire innovation.

Skills content includ

Unparalleled B

35K+

Hours of content

Pre-launch program design

Your project manager will work
closely with you and your customer
success partner to understand your

@

Strategic launch execution

Once goals and timelines are
defined, your project manager will
meet with you regularly to ensure

Post-launch pulse check

Following your launch of Udemy
Business, your project manager will
continue to serve as a key partner

Emerging technology trends like the rise of 5G is paving the way
for new opportunities and new offerings. But to take advantage of
those opportunities, your employees must upskill and reskill, and
calibrate roles with an eye toward future needs.

63%

of leaders expect to spend the same amount
or more on |T-staff augmentation in the
coming months?
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A huge proportion of our people are nurtured internally, with many
of our senior team having risen through the ranks from graduate
entrants. Udemy Business allows our staff to move into new career o e o

h

Let’s | h learning toget!

Here's what we'll do from start to finish.
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Sustainability Accounting Standards Board

Beyond the United Nations SDGs, we reference the Internet Media & Services Sustainability
Accounting Standard developed by the Sustainability Accounting Standards Board, or SASB,
Web Pages

Gdemy About us ESG at Udemy Blog Company Careers Press Investors m in our impact reporting. An independent institution, the SASB provides a globally recognized

framework for sustainability reporting across companies and industries.

Environmental,
Social and Corporate
Governance (ESG)

at Udemy

Sustainalytics

Recognizing the growing importance of fact-based, actionable assessments of ESG risks
and opportunities across business operations, we engaged Sustainalytics, a Morningstar
company and an independent provider of ESG and corporate governance ratings, research,
and analysis to develop an ESG risk-rating report. The ESG risk-rating report is available
from Sustainalytics, and a summary is available on the Sustainalytics website.

ESG Goals, Policies and Disclaimers

Welcome from Gregg Coccari, CEO

At Udemy we believe that anyone can build the life they imagine by gaining access
to the knowledge and skills they need to succeed in an ever-changing world.
Udemy’s culture encourages innovation, creativity, passion, and teamwork; and we
strive to create a better world for all stakeholders including learners, instructors,
customers, employees, our communities, the environment, and our investors. We're
proud to showcase our key ESG programs and metrics that will help better
understand how we are making a positive impact around the globe. We are
committed to excellence in what we do, and we will continue to invest in making
progress across ESG metrics, so please come back and visit these pages often.

Udemy Free
Resource Center

We've always been passionate about making learning
accessible to everyone. In 2020, we launched the Udemy Free
Resource Center — a curated collection of over 150 free courses
to help people everywhere navigate new challenges and pursue
new opportunities. Since then, over one million people have
enrolled in Udemy Free Resource Center courses.

Visit the Free Resource Center >
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Meet some of our Impact Partners

At Udemy, we're humbled by the opportunity to open access to education — especially for those whose
opportunities have historically been limited. To do this, we've partnered with a number of organizations.

Committed to Creating
New Possibilities

As a mission-driven company, we strive to create a
positive social and economic impact, balancing the
needs of our learners, instructors, customers,
employees, investors, and the environment. We enable
people from anywhere to market their expertise, and
create new possibilities for people and organizations
everywhere by connecting them to the knowledge and

ASTMILE

skills they need to succeed in a changing world. The Last Mile (TLM) provides resources to incarcerated and formerly AnnieCannons is dedicated to helping survivors of human trafficking and
incarcerated people to help them thrive in a rapidly evolving job market. gender-based violence become software engineers and entrepreneurs. By
= Since our partnership began in 2019, over 150 TLM learners have reentered partnering with Udemy, AnnieCannons further enables students with no prior
\i ) the workforce after developing coding and workplace skills on Udemy. development experience to learn data literacy, HTML, CSS, JavaScript, and
more.

Udemy ESG Goals, Policies and Reporting
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United Nations Sustainable Development Goals
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Oracle

Content Strategy and Planning Environmental and Event Design
IA and UX Design Digital Media Design
Visual Design Presentation Design

Website Design Website Development
Animation
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What is the Oracle Communications Network Data Analytics Function?

Iy becc
The Oracle Communications NWDAF is disaggregated into two logical functions .......

ential, but n

ess or analytics challenges - looking atinformation

Use case: n The keyi5to move beyond a data-driven stateinto an analyti
The top five benefits of using Oracle analytics solutions 13
Connect with us 14

terpreting analyti

complete their analytic

70% through proven tec

OF PEOPLE PREFER PHONE
CALLS FOR URGENT ISSUES

The importance of telephone ealls
in the hybrid enterprise Among the communication channels customers

4 use to resolve customer service issues, phone
calls remain the preferred channel. While
additional channels such as email, chat, or website

Voice communications fulfill three primary functions for your business -
immediate, personal, and confidential interactions.
ommunications are growing year over year, voice
communication remains in the top spot. 42 percent
of respondents stated that they prefer phone calls
to resolve customer service problems. For urgent
issues, this goes up to 70%.

 — Personal Confidential ol n o 1 The Oracle Communications
Real time, interactive Facilitates personal Allows private and sensitive also allows a fraudulent caller to form a personal NWDAF is disa ggrega ted into
communications between relationships among your details to be shared without bond, creating a feeling of trust, which reduces o = g
multiple parties. When employees and customers. record keeping and potential employees' ability to recognize a threat. If the two logical functions
urgency is required, you pick Pleasantries and social for misinterpretation. "Off the fraudster creates a sense of urgency around a
up the phone and dial. You Interactions provide an record" conversations can problem or event during the phone conversation,
can reach anyone, anywhere. emotional bond which creates provide a basis point for more unsuspecting parties are even more trusting.

The disaggregated architecture
provides many benefits:

ORACLE = e mouin ol
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ementatic

the time

Coexistence with the analytics vision

saration of the components create:

Reducing barriers
The standard interfaces of the NWDAF reduce
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Often cybercriminals will tailor their vis

OF ATTACKS ARE
FINANCIALLY MOTIVATED
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to customer a

messages to a certain
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news story.
npany,

has defined through recent research that the move away from

For example, during tax season, criminals wil

malware to more Interactive intrusions continu

0 increase.

eave messages pretending to be from the Interna

Revenue Service. An

uring the COVID-19 par

Contact center fraudster attacks are on the rise - with a 58%

cybercriminals called people promising vaccines
and testing kits if they provided their bank account rease in fraudsters using
Saboration st imating address to launch anonymous attacks (Sourc

e of the call center authentication)

Many users are not aware of these sophisticated attacks,

How the Network Data | | . e

Analytics Function = ‘
enables carriers to
succeed in the 5G era

OF ATTACKS ARE TARGETED

y theft or to get insight into

Vishing attacks i

ia vishing. With the rise of (Source: Phishiabs-

urce: Crowdstrike

unications threats, businesses neet

Ives and th

Oracle’s analytics platform enco

NWDAF Data Director
¥ 3GPP defined 5G core Network v Provide centralize
Function for network analytics aggregation for N

v Address analytics requirements {Nop-SLERARS)
across 3GPP Rel 16 and evolution ¥ Offload the NF we
to Rel 17 distribute traffic 2

i
¥ Provide statistical and predictive Leed
insights and actions for NF's ¥ Selected traffic ca
Use cases consumption Insight Engine an

The implemer

@nalytics context rather than smply deploying ita
3GPP speafi mplement tF
blocks of a C . end-to L

look beyond 3GPP's pre-

that the NWDAF might support, in the areas of cus

network security, mization

The NWDAF's disaggregated architecture is keyto

additional use cases because indvidual NWDAF components can
coexist with, and contribute to, C5Ps der analytics architecture
The NWDAF can also become 7 key irce wathin such

A new approach in voice protection :
time and effort required by oners ntegrate
Enterprises are faced with various challenges when securing their voice network dat: a yics

g =
e

.
» ' SUMMARY AND NEXT STEPS

perimeter. Traditional IT security isn't equipped to detect bad phone calls . R PRel 16 and 174 .

disguised as r

qular calls. = ations Nw supports 3 comprehensive set of

Always-on security

The communicat

ts being at

The move to the cloud moves the
security perimeter to the user

With the shift to "work from anywhere”, enterprises are faced with certain

Oracle can help you to reduce risk, increase business aglity, and accelera

challenges. Hybrid work reli oud-based communications systems so

your digital transformation.
employees can leverage enterprise resources remotely.

Tolearn how Oracle can be your trusted partner in transforming your
‘communications environment into a secure and scalable platform for

This move of communications paths through the cloud creates additional Real-time enforcement

curity challenges. Fmplovees working from locations outside of aricas are faced with varioue challenaes when securnng thatr
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by ORACLE DATA CLOUD As new formats emerge,

the digital advertising
industry needs to continue

Want to understand how to
go beyond ad verification
with your measurement

reasons enhancing the standards Strategy?

for measurement. To understand To efficiently track To save
to measure true consumer emerging formatsin a money Click the link above
beyond Here are 3 reasons why attention fragmented market and get access to

.f. - it's time to go beyond ad our complete guide.

ad veri lcatlon verification and get

actionable metrics: ORACLE

Data Cloud
e Oracle vee : & 0 W . S - o 0 . |
Sponsored @

With the industry
heading toward a 3rd
party, cookie-free
future, marketers will
ways data ‘ ® need torely on other

Want to learn more ab
sourcing data in a
cookie-less future?

remains relevant ® data signals to better
. - understand and reach . s —
in a cookie- O e Data from offline Data from logged-in Data from
constrained i environments user states device IDs Click the link in the post
f t The following three : ) : .
uture Ry Example: Purchase history Example: Users on publisher sites, Example: Mobile + Connected TV

data resources can help.
P consumer platforms, and apps

ORACLE
Data Cloud Oracle

Sponsored &

—q

Understand how Track 7 Find related
people engage trending contexts and
Here are 3 ways with content content content categories
T[O L.Jse contextual See how consumer Discover how Learn about all the ways a
insights to interest fluctuates ‘ positive and negative page is interpreted and te
improve campaign online and learn how to | i content trends can how broader content reacl
pace your campaigns V) impact a campaign. categories add scale and
performance. accordingly. e reach by drawing in new your

and relevant audiences.

ORACLE
Data Cloud -




ORACLE
Data Cloud

Spring Cleaning

Brand Safety 2asw

How to keep your brand
squeaky clean and out of the
mud with the new standards for
contextual brand safety!

——

W

-~
\I!‘

of U.S. client-side marketers are
concerned or very concerned
about brand safety issues when
buying programmatically’

of digital ad decision makers
identify brand safety as their
leading digital issue’

of CMOs have increased
spending on channels that can
prove they are brand safe’

of marketers have been exposed
to brand safety issues multiple
times or on a regular basis*

a

Infographics

What do marketers say are
the top types of unsafe content?

The usual suspects ... plus competitor content

39%

Disasters &
Tragedies®

39%

Fake
News®

39%

Divisive
Politics®

32%

Competitor
Content®

The new standards for brand safety

Dust off the dirt and reinvigorate your brand

Q

Embrace
transparency

A fluid, open relationship among
brand, agency partners,
publishers, and technical vendors
is essential to instill confidence.

Be proactive
to stay ahead

Avoid nasty surprises by keeping
your brand safety solution
always-on

by following these safety standards

o

Use
context

Define, understand and use
context to maximize campaign
scale while maintaining safety,

©99
=

Understand
language

To avoid a high number of blocks on

sites that a native user would deem

safe, a localized view of language is
critical to campaign success.

=0

Keep content
top of mind

Analyze the content at the page
level to understand its context
and avoid it appearing next to

unsafe content.

®

Create relevant
experiences

Brand safety at its core hinges
on creating relevant experiences
for consumers by placing them
in front of safe relevant content.

Customize and
personalize

Adopt a custom strategy to
address unique brand needs and
pain points. Remember there’s
no one-size-fits-all solution.

L@J

Extend
audience reach

Identity trending contexts and
content to find new, engaged
audiences and maximize
campaign reach.
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Custom Context to reach specific audience sets

Age gating Compliance: A Case Study

For an UK Sportsbook client, it became
critically important to adopt <18 age gating
tools, as the UK Gambling authority is
becoming more and more stringent on the
subject.

They have run an A/B test using the Oracle
Contextual solution and verifying the
demographic results with Nielsen DAR
products.

-71% of Impressions delivered to age group
13-20

% of overall impressions to <18 went from 6%
to 1.5%

80%

more

+4% of budget available for >18 users

urant market includes 70% of total restaurant market

= Fine Dining (ex. Ruth's Chris)
aFast Food (ex. McDonalds)
Casual (ex. Applebees)
Fast Casual (ex. Panera)

WSS 11777Z=— 28

ties

-40%

Mainstream  Luxury

to solve, together
UNKNOWN
Valid, viewable and Brand-Safe

ospected audience Engagement and Attention data —
What content, creative, format and
environment is driving message engagement

Contextual Analysis - What contextual

environments are driving ad and brand engagement

Contextual Targeting - Target over 240 standard
categories plus custom categories

Experience personalisation and retention

Measured investment outcomes

Age Group Exposure

No MM Contextual = With MM Contextual

It’s time

to evolve.

Despite slowdowns, TV still a large and important ad channel

both audience and ad doll: ave TV execs desperate to look more

US Ad Spend: 2018-2022P, $8

Radio and other
Direct m:
and

Digital
(minus search)

NNWSSSS 17777Z= -8

Visa Customer Audiences for
Why now?

Rise of privacy
and regulation KFC has
signed the
Visa
Merchant
Consent
Letter!

Restrictions to
advertising identifiers

Loss in consumer trust

We need a new way forward

(0 ©) &

~ Build Buy
Significantly accelerate
0DC's ability to close deals
with dedicated budget—
namely, Facebook & Comcast

Partner
Spin off Moat Reach &
Outcomes to a wholly owned
subsidiary that can sign deals

Acquire a company that has
xisting data partnerships
(and other capabilities)

Delivery on the rise

Restaurant delivery
sales (2017)

Seurce: kst How Aestrarts Shéted Gesrs m 207

Oracle sends
KFC
customer
audience/s
to digital
platform/s
for activation

Women’s
Leadership
Circles

NS (17777== 28 T NS (1/7777Z— 28

Cross Shopping: grocers saw stock-up trips from even their occasional shoppers

Core Shoppers Fringe Shoppers
Sales Trips $ per Trip Sales Trips $ per Trip
8%
69% 2%
63%
s2%
as%
e a%
26%
19%
US states declare
10% state of emergency
o%
we oW we oW We o WE WE We
e 3 y® ? W o v v
S $154 $180 S48 2 3 3 2 $56 $60 $6B 360 s@ f52 863 8 1 1 1 1 $® 89 346 s@

Consumers are spending more on eating out than on groceries

US retail spending

™2%

Restaurant deli
growth

2000 2004 2008
~—Grocery stores ===Restaurants

Scnece: Navons estourart Aszscishon, Sate of the ncusry 2077

NS (17777Z= 28

What strategles ha\ge :

#1 BUILD: Reach and Outcomes need to be competitive

More ACR/
STB/MRC

250+ participants (Women and Men)

3 Half Day Sessions Led by
Volunteer Facilitators

2&%

People

Topics: Perfectionism, Self Promotion, QR/(/O
Career Clarity, Imposter Syndrome,
Confidence, Risk Taking

Partnerships Product

Presentation Decks

Change in US Sales vs. Year Ago

Food & Drink: surged while consumers on stock-up trips but is down significantly

As more states issue “stay-at-home” orders,
restaurants and bars continue to decline”

we 3/20
Restaurants 48%
Bars 40%

we3/27
66%

-67%

Fast Food and Coffee Shops see less severe
declines, likely due to drive-thru options

we3/20
Fast Food -15%
Coffee Shops 24%

Total US Ad Spend ($B)

$2598

Racho and sther

Orectmal
ndprivt

s sy

we3/27
-19%

35%

oTTon-TV

TTsnd
streamingon TV}

Addressae ineor)

Linear TV (nd YOO
300 MVPD)

US Sales vs. Year Ago

US states declare
state of emergency

US Spending: consumers stock up on essentials and reduce discretionary spend

-56%

"US TV Ad Spend ($B)*
$868

TVBD//

DEAL

“Advanced T

Otharfincl.stroaming)

YouTuse

WSS /777
4 options
01 |Wefi
Personal
02 We bu
Short ter
03 We cre
We tal
04 ogoau
facilisis ¢

4 Creative Brainstorming Activities

The process of visually
understanding where a
problem or conflict resides
with a proposed solution.
ticky notes
indvidally

* Pin up quotes, pictures, etc.

The process of organizing
your data by writing
everything down n paper.

i the center and

relate to your solution

+ Then add u might be able

tosoive the problem

+ Templates can be found online

The process of visually

brain-writing with the help

of other participants.

* Team members il sketch an
image related In a central way to
the topic being discu

. Al ¢ reviewed at the
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ORACLE
Data Cloud

Contextual seasonal

ORACLE
Data Cloud

The right environment

ORACLE
Data Cloud

Contextual seasonal

segment guide: spring
and summer

makes or breaks
your message

segment guide: Europe’s
summer of sports

This summer, win over sports fans by making sure Summer of Sports Privacy issues and an increasingly Key figures With trends coming and going faster than the seasons, aligning with the consumer mindset can be challenging.

your message reaches them in the right environment, UFA Cup Final (May) programmatic internet make it harder than This spring and summer, clean up your campaigns with dynamic seasonal segments that expand audience

ICC Cricket World Cup 2019 (May - July)
UEFA Champions League Final (June)

in the relevant mindset.

ever to find consumers in the right moment reach with relevance, and help advertisers optimise campaigns with precision.

As we head into the warmer months, consumers and environment.
Web pages crawled each month Oracle Predicts uses the leading Contextual Intelligence technology from Oracle’s acquisition of Grapeshot to

are seeking out content online to fuel their sporting
passions and interests. Oracle Data Cloud’s contextual

US Open Championship (June)
FIFA Women's World Cup (June)
Wimbledon (July)

Tour De France (July)

Oracle Contextual Intelligence helps you capture help advertisers:

attention by delivering your message alongside
relevant, high-quality, and brand-appropriate
media. That means improved performance and

targeting tools can get your message in front of huge

volumes of passionate and engaged audiences. Languages supported!

Oracle Predicts uses the leading Contextual The Open Championship (July) c Dri Optimi
Intelligence technology from Oracle’s acquisition of The Ashes (August — September) apture nye ptimise

Grapeshot to help advertisers:

less waste across all your campaigns—without

Rugby World Cup (September — November) Cookies High-value inventory on Greater scale and engagement

by finding all relevant contexts
for your brand's message

cookies required. Campaigns with data-driven
dynamic segments automated

by relevant keywords

trending content before your

competition does

Capture Drive Optimise :
How Oracle Contextual Intelligence helps you
Greater scale and engagement

by finding all relevant contexts

Campaigns with data-driven
dynamic segments automated

High-value inventory on

trending content before your Pre-bid brand safety,

Contextual targeting reaches Predicts, dynamic contextual

Back to School

Holidays & Events

competition does or vour b message prospects interacting with intelligence, uses machine invalid traffic, and )
nt aligned to your 'sity Bound .
1e brand and objec 2 Schoal
te D
About Oracle Con ORACLE ORACLE s ORACLE
The Oracle Contextual Intellig Data Cloud Data Cloud . Data Cloud
nen

Grapeshot. The technology S

action, and bring relevance t ar Own Income Ta

Drive scale and
engagement with dynamic
contextual segments

Protect your ad pounds
and defend against
= invalid traffic

B
Protect every advertising i
pound in real time with
oracle’s pre-bid by Moat

Oracle Data Cloud provide
for something specifictoy
needs. Contact your accou

TA CLOUD | MKTG

Roughly £51 billion in ad spend was lost to fraud in 2017.* Moat Analytics from Oracle Data Cloud detects 30
trillion impressions every year to keep media spend more accountable.

Trends and conversations move fast in the Key figures
digital age, and customers engage with
content in unpredictable ways. Predicts,
dynamic contextual segments from Oracle
Data Cloud, allow you to understand, in real
time, what is trending and actionable. This
enables your brand to appear on relevant
pages as online trends evolve to span new
topics—increasing reach and performance
for your campaigns.

What is the solution? Key Benefits

Oracle's Pre-Bid by Moat is a global targeting solution
offered through DSPs that relies on trusted, 3rd
party measurement. It allows advertisers to gain a

Win consumer attention. With segments as

granular as ad size viewability, advertisers will be MRC-accredited offerings with exclusive Oracle data and security assets mean that advertisers can protect their

better equipped to home in on media that people media budgets from invalid traffic Always-on monitoring of billions of URLs means

competitive edge by optimising their media buys with: will actually see. complete trend coverage

viewability Pre-Bid by Unique protection from ad fraud. Moat's IVT

Moat allows marketers to target viewability

Benefits of Oracle Data Cloud

measurement is informed by assets only available

to Oracle. These include Dyn, a DNS provider, Stay ahead of the conversation in

rates for specific ad slots and sizes, giving them
multiple languages

which helps detect abnormal traffic patterns on Maximise Spend Avoid Blind Spots Reach Real People

unprecedented precision
the web, and Zenedge, a leading cybersecurity

Invalid traffic avoidance. Moat's leading IVT )
suite that detects botnets. These assets bring

measurement steers ads away from the pages

Leverage Oracle Data Cloud's
unique people-based data

Stop wasting ad pounds—
combat fraud before you pay
for an ad impression.

Rely on sophisticated
technology that looks at the
entire ecosystem to detect

powerful tools to the battle against IVT. Dynamic contextual segments only look at the

most likely to cater to bots. assets for a comprehensive

. " content of a page to deliver ads
Keep consumer trust while scaling reach. pag: E

Brand safety that looks at the content of a

suspicious behaviour, not view of real consumers.

just ad traffic,

C 1 brand safety lysis. The Oracle
Data Cloud contextual intelligence platform

web page means more accuracy, which allows
interprets the actual content of a web page,

not just the URL keywords that most brand
safety providers do.

How predicts works

your ads to reach more people while avoiding
inappropriate environments.
Scale reach with Complete transparency

machine learning

Comprehensive invalid traffic solution suite Setit and forget it

Dynamically updating See exactly which

segments evolve on their own,

. 5 Pre-Bid Filtering Pre-Bid by Moat IVT segments will avoid the pages and apps most likely to attract fraud.
Available or coming soon on Algorithms identify new,
related keywords on web

pages, improving reach.

keywords comprise your
dynamic segment, plus
a history of added and
removed keywords.

Granular Measurement The Moat Analytics best-in-class IVT reporting shines a light on how campaigns )
allowing you to reach relevant,

reach real people. .
trending contexts.

amazon AMOBEE &N AppNexu dataxu m () theTradeDesk

Blocking Through Moat Analytics, marketers can prevent invalid display and video
impressions in real time.

To get started, reach out to your account team to learn more.
To get started, reach out at Oracle.com/TheDataHotline
To get started, reach out at Oracle.com/TheDataHotline
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Let's chat

If you'd like to start a conversation,
please don't hesitate to drop us a line.

hey@sovereignstudios.com
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